LET'S MAKE THIS HAPPEN! THE TENSION OF THE UNIPOLAR IN US PUBLIC DIPLOMACY Scott Lucas
In October 2008 Karen De Young and Walter Pincus, the Washington Post's specialist journalists on military and intelligence matters, highlighted a little-known development. Th ey reported, "Th e Defense Department will pay private U.S. contractors in Iraq up to $300 million over the next three years to produce news stories, entertainment programs and public service advertisements for the Iraqi media in an eff ort to "engage and inspire" the local population to support U.S. objectives and the Iraqi government. " De Young and Pincus explained:
Th e military's role in the war of ideas has been fundamentally transformed in recent years, the result of both the Pentagon's outsized resources and a counterinsurgency doctrine in which information control is considered key to success. 
